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“I will eliminate hatred, envy, jealousy, selfishness, and cynicism, by 

developing love for all humanity, because I know that a negative attitude 

toward others can never bring me success. I will cause others to believe in 

me, because I will believe in them, and in myself.”  

― Napoleon Hill, Think and Grow Rich 
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A note from the author: 

 

I give this book to you freely. If you find 

inspiration within these pages, check out my 

blog where I talk about how to get more traffic, 

leads, customers, and build an audience. Join 

me!    -Kam 

 

EPICCONVERSIONS.COM 

 

http://lifeandtimesofzerofatz.adventuresontheriver.com/
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Introduction 

 

Many of you were first introduced to me on facebook as the weird guy who 

provides lots of value in these extremely long winded facebook posts.  But 

there is something about me you do not know... 

 

In the summer of 2015 I started experimenting with new ways to use 

facebook to build an audience.  My strategy was to hinge around the idea 

of sharing very valuable information in simple facebook posts for free.  

Many times this information was worthy of a paid product. 

 

Over the course of 5 months I shared many valuable pieces of information 

and I would like to believe I helped many people in doing so.  I know I 

made a lot of new friends. 

 

But what most of you don't realize is that this was all part of a strategy that I 

was testing.   

 

The Group Giants strategy. 

 

I am happy to inform you that this experiment was a great success.  There 

is a little more to it than just posting information on facebook...but that is a 

story for another day (Group Giants launched January 2nd 2016 at 

groupgiants.com. I launched it for two weeks only.  It will be back.  

Currently it can only be had as a bonus when you buy Affiliate Rising) 

 

http://epicconversions.com/affiliaterising
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Today what I would like to do is present to you most of the "pure share" 

pieces of information that I posted to facebook in an effort to inspire and 

help people. 

 

Thank you all for being awesome. 

 

I wish you all the best of luck in all that you do. 

 

I have said it before but I truly believe that most of the people that I have 

talked to these last 5 months are probably only one small inspiration...one 

small action, away from greatness. 

 

That's enough of this introduction.  Without further ado let's get on with 

these "Pure Shares."       

 

         -Kam 
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1. Bruce Lee 

 

 

Kam Fatz updated his status. 

Dec 11, 2015 9:04pm 

I could spend a month with Bruce Lee and have him talk with me about 

everything there is to know about Kung Fu...and it would be enlightening 

and I would feel...very knowledgeable. 

 

It doesn't make me a black belt. 

 

It doesn't teach me the bitterness of defeat and the feel of a foot against my 

head. 

 

I'm still getting my ass whipped. 

 

If you want to do it...you need to just get on it. 

 

From what I can tell most of you that I have met here are one small step 

away from greatness. 

 

but you know...it's like...drunk on inspiration and ideas and starving for 

action. 
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Good luck to you. Come with me now. Let's be men and women of action. 

Inspiration is for dreamers. 
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2. 5 Sales Email Subject Line Strategies 

 

Kam Fatz 

 

December 10 at 2:24pm 

5 Sales Email Subject Line Strategies That Get People to Open, Read and 
Respond 

 

Before I get into these strategies let me just start off by saying that the first 
thing I look at when I skim my inbox is who the email is from. I'm not the 
only one doing that. Making your name be somebody that your prospect 
looks for in their inbox is critical to your success and should be part of your 
long-term strategy. 

 

How do you do that? 

 

2 things. 

 

1. Publish valuable, actionable and entertaining content consistently  
 

2. Brand the hell out of yourself. 

 

I won't go into all that here because it is not really what were going to talk 
about today. that being said just realize...your long-term strategy is 
something you should always be working on. If you get this right then the 
subject line becomes not as important. You can get a free pass on the 
subject line if they know it's you and they like you. 

 

Okay now how about for everybody who is not a branded name and is not 
really warmed up to their list yet? How do you get them to open your emails 
and to care what you are saying? 

https://www.facebook.com/zerofatzreturns?fref=nf
https://www.facebook.com/zerofatzreturns?fref=nf
https://www.facebook.com/zerofatzreturns?fref=nf
https://www.facebook.com/zerofatzreturns?fref=nf
https://www.facebook.com/zerofatzreturns?fref=nf
https://www.facebook.com/groups/nichehacksprivate/permalink/713832622051441/
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Here are 5 strategies for sales email subject line that have served me very 
well and will most assuredly get people opening your emails much more 
consistently: 

 
 

• Word Disruption 
• Poetic alliteration 
• Suggestion of Teaching 
• Suggestive Innuendo  
• Results based 

 

 

1. Word Disruption: 

The idea of using a word that people's eyes are not used to seeing. 
 

Example:  
 

SUBJECT LINE: "No more kakorrhaphiophobia for Jim Smith…" 

That word kakorrhaphiophobia means, "the abnormal fear of failure or 
defeat." Most people don't really know what it means and they are not used 
to seeing it. It will disrupt their email inbox skimming and stand out. They 
will open and when they do, you better be ready to tell them what that word 
means and why it relates to what you have to say. 

 

Word disruption can be very effective in getting a prospects attention. It 
creates a pattern interrupt. 

 

That being said, you can't trick your people. Whatever you use, make sure 
you can tie it into your message. If you don't then you will just come across 
like you used a cheap trick to get them to open an email and you will lose 
trust. 
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If you pull it off well, then you will become more interesting to your 
prospects, teach them something, and garner more opens and ultimately 
more sales. 

 

2. Poetic Alliteration 

Using words that start with the same letter to give your subject line a poetic 
and rhythmic feel. 

Example:  
 

SUBJECT LINE: "From dry as a desert to swimming in sales!" 

 

This was is straight forward. You are using a poetic literary tactic to make 
your subject line sound cooler and flow in an almost rhythmic way. It's the 
difference between being forgettable and standing out in someone's mind. 

 

You wouldn't be the first person to use this strategy to sell make people 
think you were cool either: 

 

If you think this is a little to cheesy for you and is probably bullshit, here are 
a few examples of alliteration in brand names and famous people 
 

• Chuckee Cheese’s 
• Coca-Cola 
• Dunkin’ Donuts 
• Krispy Kreme 
• Mickey Mouse 
• Porky Pig 
• Fred Flintstone 
• Donald Duck 
• Spongebob Squarepants 
• Seattle Seahawks 

 

3. Suggestion of Teaching 

The subject line is like the title of a blog article that would teach the reader 
something interesting that relates to their niche. 
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Example: 

 

SUBJECT LINE: How to get twice the traffic TODAY! 

This is effective but only if you know what your audience really wants. They 
must be targeted. With that subject line we are using for an example, I 
need to know my audience wants to know how to double their traffic 
quickly. Seems like a no brainer right? You'd be surprised. Don't assume 
anything. 

 

Also with this one, you want to actually teach them something in the email. 
You don't lay on a subject line like that and then just pitch them with an 
offer, you're just going to diminish trust and lower open rates down the 
road. 

 

However, if you go through a quick strategy with them right there in the 
email and then relate it to a product that would teach them even better 
more advanced strategies of things like this. You will do great. 

 

4. Suggestive Innuendo 

The idea of using words in the title that suggest something dramatic, 
gossipy, or sexual. 

 

Example: 

 

SUBJECT LINE: "She said if I didn’t make money on this she was done…" 

 

It's not in our business plan or on our vision board to give a crap about 
what's going on between this dude and his girlfriend...and yet a lot of us will 
open that email anyway. 

 

Why? Easy. 
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We just want to see what is going to happen next. On an unconscious level 
all of us are drawn to drama, gossip, and sexual innuendo. It's part of what 
makes us human beings. Just ask your local news station if you don't 
believe me. 

 

This works great and sets you up for a story email. One thing, you better 
bring it in the email. If you use a subject line like this and then go right into 
a sales pitch in the email, your screwed. You have to tell the story and you 
have to transition it smoothly to the pitch. 

 

5. Results Based 

With this strategy you give your results or someone else's results in the 
subject line. Shock and awe results. 

 

Example: 

 

 SUBJECT LINE: "The email that made me 300 bucks in 15 minutes…" 

 

This subject line is pure results. People respond pretty well to results. It has 
an instant gratification factor to it. In their minds they are thinking, hey if I 
can look at this email that made this dude 300 bucks...maybe I can do an 
email like that..." 

 

There is an insinuation that they can quickly get results by imitating 
something simple. 

 

Important to remember here that you can borrow results. The key is to be 
honest. I can talk about how this email made me 300 bucks in 15 minutes 
OR I can talk about how Jim Smith made 300 bucks with this simple email 
in 15 minutes.  

 

Either way the subject line is impactful. The story is conveyed and the 
insinuation that they could repeat the result quickly is still there. 
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For this subject line to work, the results generally need to have a shock and 
awe factor but remember, what is not very good might be really awesome 
to someone else. To some people our example "300 bucks a day" is 
nothing. To others...that's pretty damn good. So don't be too harsh on what 
is "shock and awe" try a few different ones and see how it goes. 

 

 

 

Alright everyone that is my 5 Strategies That Get People to Open, Read 
and Respond. There are many others. That being said these are great and 
I hope they help you get more people to open your emails. I know they 
work for me. 

 

I'm Kam, some people call me ZeroFatz, and I'll see you in the next one! 

 

PEACE! 

 

Kam 
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3. A 3 pronged strategy for making 

money online fast 

 

 

Kam Fatz 

December 4 at 4:55pm 

 

A 3 pronged strategy for making money online fast | Strategy and Business 
Online 

 

You might hear alot of people talking about how to get started making 
money online. Alot of talk about taking action and picking a path and 
MOVING! Heck, I talk about that stuff too. You hear it alot because it's a 
really important first step. But you know what is just as important as the first 
step? 

 

The second step. 

 

If you don't believe me, just ask any baby that took its first step and then hit 
the floor hard trying to take that second one. 

 

Smiles to tears right? Happens. Natural part of life. That's okay...let's get 
back up, dust it off, and go again. 

 

Well, I want to talk to you about that second step. 

 

In business and planning your online ventures, that second step equals 
creating a strategy for success. A plan that you follow to move yourself 
forward. It is absolutely critical to have this in place before you even begin. 

 

Will it be perfect. Not hardly. You're going to adjust it as you go and see 
what is working. However, the key here is "see what is working." When you 
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have a strategy in place, it is much easier to see what is working and what 
is not working. You have the whole plan laid out in front of you and you 
know what is not doing its job. 

 

Okay, so I propose to you a 3 pronged approach. 

Once you pick a niche and a method. You need 3 specific strategies in 
place. 

 

FIRST STRATEGY? 

A strategy for content - You need to know what you're going to be 
publishing content about regularly. You need to know how often you will be 
putting it out, and you need to know where you are going to be publishing 
this content. 

So simple with content you need to know: 

what? 

how often? 

where? 

 

 

SECOND STRATEGY? 

 

A strategy for traffic - You need to know how you are going to get people to 
see your content. This could be publishing some or all of your content on 
places like youtube or facebook. This could be publishing regularly in 5 or 6 
dedicated forums. This could be paid facebook advertising. 

 

 

Whatever strategy you pick that sounds like it makes sense to you...You 
need it planned before you start. That way when you start and you see your 
not getting enough traffic to your content you will know what aspect of your 
strategy is failing. And knowing where you are failing will help you fix it 
much quicker. 

 

 



© 2015 Kam Jennings and epicconversions.com Page 18 
 

THIRD STRATEGY? 

 

You need a strategy for monetization - Before you ever buy a domain, or 
start making youtube videos, or dedicating the better portion of your adult 
life to a facebook group...you better know how the money is flowing...or at 
least how it's supposed to be flowing. 

 

This could be affiliate marketing. This could be your own products. It could 
be ad revenue or maybe even a combination of all 3. Whatever you 
choose, make sure it makes sense to you, you understand how it works, 
and make sure you have it written down and strategized before you ever 
get started. 

 

So in summary we have a 3 pronged strategy for making money online. 
You want to know the following: 

 

Content Strategy: What, How often, and where? 

 

Traffic Strategy: Free or paid, and source or sources? 

 

Monetization Strategy: How are you getting paid? 

 

 

Alright...now then..go make some money! 

 

I'm Kam, some people call me zerofatz, and that's all I got. I'll see you in 
the next one! 

 

Kam 
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4. How to get someone to buy 

something from you 
 

 
Kam Fatz 

December 4 at 12:24pm 

How to get someone to buy something from you [unrated version for the 
TL;DR crowd] 

 

Step 1: stop thinking about yourself. You narcissistic bastard! Stop it! 
 

Step 2: Show an interest in what they are trying to do. The more you talk 
the less you matter. 
 

Step 3: establish commonality. We are not that goddamn different. We all 
live on the same planet and breathe the same air. We all like food, 
laughter, sex and shiny shit. Find a common ground. 
 

Step 4: When a problem is presented about what they are trying to do...use 
analogy. Tell a story. "That's a crazy problem man, it reminds me of when I 
was..." 

 

Step 5: Be implicit or explicit and pitch. You betray your core by "trying" to 
sell them something if that is not who you are. They will feel the bullshit. 
You will make no money. Both are extremely effective when mastered. 

 

...and yeah I do have a baby facebook group called web riders. 

that's all I got. I'll see you in the next one! 

Kam (aka ZeroFatz) 

  

https://www.facebook.com/zerofatzreturns?fref=nf
https://www.facebook.com/zerofatzreturns?fref=nf
https://www.facebook.com/groups/nichehacksprivate/permalink/711700435597993/
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5. Under The Box Theory 

 

 
Kam Fatz 

November 24 

Under The Box Theory 

 

People are always asking me how to get started selling information 
products online, or how to get started as an affiliate marketer promoting 
other people products online. 

 

It's kind of funny because you see people getting started and you can tell 
by how they write or how they do their videos that they have this obvious 
purpose to sell something. 

 

It's like they forgot that we as people have been watching television with 
"commercials" for the last 90 plus years. People shut off their attention 
when they hit a commercial. 

 

Okay, so ways around this... 

 

First...publish consistently. The more you publish, the more people grow 
familiar with you and your brand. It's builds trust, establishes rapport and 
also it elevates you as an authority. 

 

Second...what you publish needs to help your audience in some way and 
also it needs to provide entertainment value. That other stuff about trust, 
rapport, and authority doesn't really happen without that value and 
entertainment. Guess you could call them the secret ingredients. 

 

Alright, so you get it. 

 

https://www.facebook.com/zerofatzreturns?fref=nf
https://www.facebook.com/zerofatzreturns?fref=nf
https://www.facebook.com/groups/nichehacksprivate/permalink/708209942613709/
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You need to teach them something for free AND you need to be 
entertaining while you do it. 

but that's not all... 

There are other things that can affect whether or not someone decides to 
buy from you. After all, even though you are being helpful and entertaining, 
you are still doing it all for free. 

 

"Why buy bottled water? I get it free from the tap," said men and women 20 
years ago but nobody says anymore. 

 

Exactly. 

 

Another factor that you might have missed is something I call "Under the 
Box Theory," and it is a major determining factor for many people when it 
comes to whether or not they buy paid products or continue to just use the 
free stuff. 

 

Under the Box theory goes like this. You have 4 things available to people 
and you give 3 of them away...but the 4th one...you put that 4th one behind 
a box. 

 

You let people know that they can have those other 3 things for free all day 
and you hope those things help them. You really do. 

 

In fact, you need those free things to help or satisfy those people. It is a 
sign of the quality of your products. 

 

The thing is SOME of those people are going to pay you for the 4th thing 
under the box...ALL of those people are going to be curious about what is 
under the box. 

 

The people that DON'T buy what's under the box are more than likely going 
to ask the people that DID buy what's under the box what it was like. 
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Curiosity. It's hardwired into all of us. It's why we rule the planet. 

 

So your job now as a product creator or affiliate marketer is to make sure 
that what you have under the box is worthy but also...remember... 

 

when you're giving out all that awesome free stuff, always be letting people 
know you have a box over here with something very cool in it and although 
they are welcome to have these other things for free... 

 

what's in this box...is not free. 

 

That's under the box theory and I hope it serves you well. Sure I have a 
blog if you like my weird, entirely too long stories. 

 

Happy Thanksgiving and God bless you all, 
I'll see you in the next one, 

 

Kam (aka ZeroFatz) 
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6. I Know the Perfect Place for a Gas 

Station 
 

 
Kam Fatz 

November 16 

I Know the Perfect Place for a Gas Station 

 

I remember back when I had this job at the hospital, I used to drive by this 
intersection every day. It was a super busy 4 lane intersection with alot of 
traffic. 

 

On the one side of this thing, there were new shopping plaza's going up 
and restaurants everywhere. It was becoming a real center for activity in 
my city. 

 

On the other side of this intersection it was dying. The stores were closing 
up, there were a couple of run down bars, a thrift store, and the general feel 
of the place was just...bleak. 

 

The interesting thing about this intersection was that there was only one 
gas station and it was on the bleak side of the street. So basically all the 
people who came to eat at Olive Garden and shop at Kohl's and Bed Bath 
and Beyond had to cross this really busy intersection and be seriously 
inconvenienced JUST to get gas. 

 

Well, as I drove by this thing every day I thought to myself, "Self...you know 
what you could make alot of money on? Putting a gas station on the other 
side of that intersection, down there with all those restaurants and stores." 

 

Awesome idea. Excellent opportunity. 

 

https://www.facebook.com/zerofatzreturns?fref=nf
https://www.facebook.com/zerofatzreturns?fref=nf
https://www.facebook.com/groups/nichehacksprivate/permalink/705681449533225/
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So why didn't I take action on it? 

 

Simple. 

As soon as I thought of that really cool idea, my mind started to come up 
with problems. Reservations I used to call them, or reasons why I don't 
think it's a good idea. They were things like: 

 

• I don't have the money to open a gas station 
• I don't know anything about running a gas station 
• I don't know anything about running a store at all 
• Where do I get the gas 
• The pricing for gas looks complicated 

 

I could go on...but that's the kind of stuff that was flying around my head 
like ping pong balls. 

 

The brain is a funny thing. It likes to take issues and problems and quickly 
make decisions and summaries. 

 

My brain took those issues and problems with my awesome idea and 
quickly melted them down to this: 

 

Starting a gas station is too complicated and it's just not for me. 

 

Maybe you have had a similar experience. 

 

Fact: 

 

I had to seriously re-wire my brain to achieve anything. 

 

Starting a gas station was not too complicated. I let my brain defeat me 
before I even allowed the good idea to be explored thoroughly. Your mind 
can be your greatest ally or your worst enemy. 
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At the heart of it we are still animals and our mind strives to keep us safe. 
Doing something new and different is not safe. Our mind rejects it 
inherently. 

 

I propose that you embrace the ritual of being uncomfortable and not just 
learn new things but DO new things. Take chances, and smile in the face of 
failure because you won't succeed without failure. 

 

Failure and the thought of it drives me every day. We trade punches in the 
rain like weathered boxers that refuse to go down. Sometimes I win and 
sometimes failure gets the best of me...but always...always I get back up 
and keep fighting. 

 

Failure taunts me and threatens to break me, scaring me with thoughts of 
going broke and losing everything and a plethora of negative "what ifs." 

 

And it used to bother me but now I grin and spit blood in failures face. I 
wave my battered glove and motion failure to come on. 

 

I love the ritual. 

 

When you have a great idea. When you feel your mind throwing 
reservations at you like bullets. A thousand reasons why you cannot do it. I 
propose you write down all of the reservations. Get them on paper. 

 

And once you have those reservations on paper, begin to come up with 2 
or 3 hypothetical ways you could overcome each problem. When you are 
finished, you will have a much clearer understanding of what it will take to 
make that "good idea" happen. 

 

It will be so much more real than it was before you did this. It's the journey 
from vague notion to true opportunity and it is magnificent. A journey that 
you all have inside waiting for you to be courageous. 
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I'm Kam and that's all I got for now. Good luck in all your ventures and I'll 
see you in the next one! 

Kam 
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7. I'm a red-headed dude with freckles 

and a weird name... 
 

 
Kam Fatz 

November 4 

 

I'm a red-headed dude with freckles and a weird name... 

 

I grew up a poor kid who wore thrift store clothes and Pro Wing 500's. Do 
you think I got picked on when I was in school? 

 

lol. 

 

So I started out with very low self-confidence. As things went on and life 
shit on me a few times I started to figure out that I must rise up and love 
myself, in spite of how I was treated by others. As a result of my 
circumstance, I became "over-confident." 

 

A survival mechanism you might say. I don't regret it. I'd rather be over-
confident than under-confident. All that being said though, it's still very 
dumb. 

 

Having confidence is great and it can serve you well. Having over-
confidence is the equivalent of being blind and is stupid. 

 

I didn't just start out knowing myself this well. Generally, people don't just 
inherently "know" their weaknesses. Not their real weaknesses anyway. It's 
hard to be honest with yourself about it and besides, your brain can fool 
you sometimes. 

 

So how can you get this information? 

https://www.facebook.com/zerofatzreturns?fref=nf
https://www.facebook.com/zerofatzreturns?fref=nf
https://www.facebook.com/groups/nichehacksprivate/permalink/701879256580111/
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I use a form of benchmarking to understand myself better and to move 
forward in life to better places. I want to show you guys my three step 
strategy to benchmarking to get ahead. 

 

The 3 Step Strategy to Benchmarking for Success 

 

Step 1. Set your goal, with a date. 

 

Now don't zone out. I fully realize you have heard this step before. Just do 
it. The goal could be 1 million dollars in a year. It could be the ability to quit 
your job in 60 days. 

 

Whatever the goal is, make sure it is definitive and there is a time limit 
attached to it. For this exercise I recommend setting a short term goal, 
maybe something a month out so that you can measure your results 
quickly. Make it as outlandish and awesome as you like. What would the 
"perfect" incarnation of you be able to accomplish in a month? 

 

SO step 1 is to write down your goal with a date for completion attached to 
it. 

 

 

Step 2. Be Honest...What Do You Expect Will Happen? 

 

Okay, the next step is to be honest with yourself and write down what you 
TRULY think you can achieve when you hit that date. 

 

For example, if I say my goal is 1 million dollars in a year, then right below 
that I want to write down what I expect will happen within that year as far as 
my financial expectations. I might say, "Okay I want to make a million, I can 
see myself making $60,000 though. I can see that. I see it because I am 
already on pace to make 40k so it seems if I do this and adjust that, then I 
could realistically bump it up 20k. 
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So that mental belief I have, where I can visually see the path to 60k, that 
becomes my benchmark. In other words, it becomes something that I can 
measure my progress by. 

It actually will do something more than that. It will actually tell me about 
myself once I know what I will really hit as far as my goals are concerned. 
That won't be figured out until after the third step though. 

 

I need to know for sure to have that data. 

 

So step 2 is to be honest with yourself and write down what you think you 
can do, as it relates to your goal. How close do you believe you can get to 
that goal? Write it down. 

 

 

Step 3. Let it rip. 

 

The final step is to execute. You know your goal, you know what you 
THINK you can do...now you need to GO! You need to see what you can 
ACTUALLY do. 

 

I don't want you to think about this in terms of success and failure. I want 
you to do your best and think about it in terms of data collection. You are 
doing your best on this but there is NO FAIL. 

 

Whatever your results, you are going to measure it compared to what you 
THOUGHT you were going to do. 

 

Is what you "THOUGHT" you were going to do a lot more than what you 
did? 

 

Maybe you are like me and suffer from over-confidence. 
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Is what you did actually a lot MORE than what you thought you were going 
to do? 

 

Maybe you underestimate yourself. 

Both of those things will hurt you. They could actually destroy you. 

 

The thing is if you know you do it...then you can adjust and fix it. It is very 
powerful to truly know yourself. 

 

I am over-confident and it is most assuredly hurting my business. How can  

 

I adjust? Stop thinking that I am good, and work harder in areas of 
networking and creating better products. Stop being complacent and just 
doing what I have BEEN doing and start really thinking how to get 
better...because regardless of what I think... 

 

I'm not good enough. 

 

What about you guys? 

 

That's all I got, I'll see you in the next one! 

 

Kam J (aka ZeroFatz) 
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8. Traversing the Free Line 

 

 
Kam Fatz 

October 19 

Traversing the Free Line 

 

As a person who creates content online regularly for free as well as for 
money, I have grown pretty familiar with something called the "Free Line." 
It's the idea of providing free content up front in an effort to draw people's 
interest and funnel them towards your paid products. 

 

The funny thing about the "Free Line" is that it's easy to get it wrong. I feel 
like it was very aptly named because it's a lot like walking a tight rope. 

 

If you give too much cool and valuable information then nobody is going to 
buy your paid content. On the other hand, if you cannot interest people in 
your free content, and I will go a step further on this one, if you do not help 
people in an entertaining way with your free content, no one is going to 
care about your paid products. 

 

So truly you are walking a tight rope. The FREE LINE balance beam...step 
right up lol! 

 

So how do you traverse the free line successfully? 

 

How do you give great free information on the front end and still have 
something even cooler on the back end that people are willing to pay for? 

 

Well for me, I can tell you it's always a game of chess. Pure strategy. 

 

https://www.facebook.com/zerofatzreturns?fref=nf
https://www.facebook.com/zerofatzreturns?fref=nf
https://www.facebook.com/groups/nichehacksprivate/permalink/696893643745339/
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I always start with the idea for the free information. This information needs 
to be valuable but it also needs to be entertaining. In fact, ALL your 
information needs to be valuable as well as entertaining. 

If it's good information but it's not entertaining, you are NOT separating 
yourself from others. The entertainment value will extend the life of your 
customers. It is that thing that is unique unto you. 

 

Okay, that's all fine. But how do we differentiate between what should be 
free and what should be paid information if it ALL needs to be great? 

 

Well, before I publish anything, I already have a paid version of it in my 
mind. Whether I publish the paid version or not, I already have the "VIP" 
version of every single thing I publish, in my head. 

 

An example... 

 

Here is a post that I published to facebook the other day: 

 

"working on the next thing after Easy. I can't say what it is because 
competition is a little stupid right now. It will most definitely help alot of 
people. That's all I want to say about it." 

 

Also I put a picture with this post (for entertainment). 

 

It was designed to peek interest in a product I am working on. 

 

So what's the paid version of this content? It's easy. In my mind the paid 
version of my content would be much more information about the product I 
am working on. This would be information that I would release to members 
of a membership site or people on my buying email list. 

 

The point is...it's automatic. When I released the free version. I already had 
the more valuable paid version in my mind before that free version ever hit 
the street. 
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Whether I use the paid version or not is irrelevant. Every single piece of 
content you release should have a paid for "VIP" version that could 
hypothetically be released. 

 

Thinking like this will do two things. First, it will make you more prolific. 
Second, it will make you think more strategically about the content that you 
are releasing. 

 

Now all of that is very well and good but the problem is that when I tell most 
people about this they tend to really skimp or hold back on their free 
content because they are saving it for the paid content. 

 

Do what you want but understand this fact; If they don't care about your 
free content they won't buy your paid content. 

 

The free content has to be great. 

 

The paid content has to be the VIP version of that great content. 

If I publish a piece of content entitled: 

 

"How to make your first thousand bucks a month on autopilot" 

 

then that content needs to be actionable and it needs to be entertaining in 
some way to separate me from whoever is doing similar content. It needs 
to be great content that can help someone make their first 1,000 bucks a 
month. 

 

However...before I ever publish it, I need to think to myself, "Okay 
self...what the hell is the VIP version of this content?" 

 

In the case of "How to make your first thousand bucks a month on 
autopilot"  
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The VIP version of it could be 3 stories or case studies of real people and 
how they did this very thing. It could also include video, and a mind map of 
my personal story and case study. 

 

Okay, what else? 

 

Free Version? 

 

First 20 minutes of an interview on youtube. (something valuable and 
interesting must occur. Remember all content must have a greatness factor 
to it. 

 

Paid Version? 

 

The entire hour and a half long interview with a separate video or article 
where you talk about your takeaways from the interview. The transcription 
for the interview if it's video. A read through of the interview if it's a written 
interview. 

 

Another example... 

 

Free Version? 

 

A webinar that teaches people how to write emails that get people to open 
them and also convert into sales. 

 

Paid Version? 
 

A training that walks people step by step through 5 of your most successful 
actual emails that you have used to sell products. The science behind each 
part and why they worked. PLUS the rights to use these very emails. 

 

Sound like a lot of work? You reap what you so. Trust me. 
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Okay we could go on all day but you guys get the idea. 

 

Your walking a tight rope. 

 

All content must be great. Achieved with actionable value plus 
entertainment. 

 

All free content must have a hypothetical paid counterpart that would take 
things even deeper, more personal story, more entertainment value, more 
helpful. 

 

All value placed on information is pure perception. 

 

So honestly, it doesn't matter if there are 100 other people giving an entire 
interview away for free on youtube. All that matters is your interviews and 
the value and entertainment you provided within the first 20 minutes and 
what the viewers perception is of what comes next. 

 

Did you hear that last part? It's important. 

 

We are all human. 

 

We all ask that same question... 

 

What...comes...next? 

 

Hope this has been helpful to you all. 

 

I'll see you in the next one...the PAID version of this post where I dance on 
tables and run from FLYING MONKIES! lol 

 

Kidding. 

That's all I got folks! I'll see you next time! 
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Kam (aka ZeroFatz) 
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9. How to Save the World's Youth...one 

hour at a time. 
 

 
Kam Fatz 

October 14 

How to Save the World's Youth...one hour at a time. 

 

So I want to show you a method of creating Kids ebooks very quickly. You 
can probably bust these out in about an hour. It is a simple process that is 
geared at creating cool, visually appealing, books for kids with educational 
undertones. My target audience? 4 to 8 years old. Your target audience?  

 

Sky's the limit, take your best shot. 

 

I don't want to get too longwinded with a big introduction. Let's dive right 
into how to make this happen okay everybody? 

 

Step 1. Download Kindle Kid's Book Creator 

 

Amazon has a really great app that they created for would be children's 
book authors. It's called the Kindle Kid's Book Creator and it is absolutely 
fantastic for creating visual style books. It is very easy to use and can help 
you create professional grade ebooks to upload to amazon. 

 

How much for this software you might ask? 

 

It's free. Go get it. It rocks. 

 

 

Step 2. Write a book premise and script 

https://www.facebook.com/zerofatzreturns?fref=nf
https://www.facebook.com/zerofatzreturns?fref=nf
https://www.facebook.com/groups/nichehacksprivate/permalink/695508407217196/
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We are writing kids books here so you don't need to get overwhelmed at 
the idea of writing a simple book premise and script (need a hint? Think 
simple A,B,C's). You need just a few things. 

• your goal with the book 
• your premise of the book 
• your title 
• the pages you will be using 
• what will be written on the page 
• what kind of picture do you want for the page 

 

Step 3. Pull copyright free Images from pixabay or like source 

 

So you can use Pixabay or a like alternative to find free images that you 
can use legitimately for commercial purposes. Head on over there and grab 
the images that you need. 

 

Step 4. Create Cover 
 

I use power point to create my Cover image. There are alot better options. I 
just like it because I know my way around it and it works for me. Another 
option for you that is completely free could be picmonkey.com. If you are 
looking for a free alternative to power point, you can check out Impress by 
Open Office. 

 

Step 5. Put the book together 

 

Now is the time to open up that fancy pants Kindle Kids Book Creator I was 
bragging on and pull all those pictures into a book. Don't worry it's easy to 
use. 

 

Step 6. Upload your Children's Book. Congratulations...you rock. 

 

Finally you are ready to go ahead and upload that puppy to Amazon KDP.  

 

http://l.facebook.com/l.php?u=http%3A%2F%2Fpicmonkey.com%2F&h=RAQF0amWvAQGN3CNFx0yZlPnU1Cs_BmsWr2-o42cEvijLrQ&enc=AZPpQxlsKIuvvcEkZdCOoY40KK-6MzWglI95WeRCa0utCZibgrM7W15CQvdapCQr-neu9ketPH_Cvn_yz5Bd6zdAHO1XDljECK_0_c705z_OjR_kdsZUtvdf7FbqS4JHozYZ5ygYRoIKMSsove03zZ45hurzuzt7-1Da6MexN4UTxziVZO5CmE3ecQXG9-poobI&s=1
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Congratulations you just created a book that is going to help educate and 
entertain the youth, help the parents, and just genuinely serve a positive 
purpose in the world...oh yeah...and you are making passive income...oh 
yeah x2...you probably completed this exercise in about an hour. 

 

You are limited only by your imagination. Go get it! 

 

That's all I got for now folks! 

 

Kam J (aka ZeroFatz) 
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10. The Pre-Purchase Bonus 

 

 
Kam Fatz 

October 9 

***UPDATED FOR CLARITY*** 

 

What do you do if you cannot get approved to affiliate with a product that 
you think is awesome? 

 

The Pre-Purchase Bonus. 

 

So what do you do if you really believe in a product but they don't have an 
affiliate program or they won't approve you to join on board as an affiliate to 
promote the product? 

 

Well you do the next best thing, you run a Pre Purchase Bonus. 

 

Essentially, you set up a single opt-in page that offers your prospects a 
FREE GIFT. SO it would be kind of like this: 

 

Thanks for your interest in [PRODUCT A]! Enter your email HERE to learn 
more about [PRODUCT A] as well as get this ULTRA COOL MEGA 
SPECIAL BONUS from ME! Thanks again! (side note: a nice review of 
product A works good in addition to the BONUS) 

 

[SINGLE OPT-IN] Email Only 

 

Dude, don't ask for these people's names. Think very small easy action. 

 

So now you drive traffic to this opt in page. As soon as they opt-in they will 
go right to your [thank you page] which will have the Free Bonus on it. The 

https://www.facebook.com/zerofatzreturns?fref=nf
https://www.facebook.com/zerofatzreturns?fref=nf
https://www.facebook.com/groups/nichehacksprivate/permalink/693622954072408/


© 2015 Kam Jennings and epicconversions.com Page 41 
 

free bonus needs to provide great value, entertainment, and be REALLY 
branded with you all over it. Also right beneath the free Bonus will be a link 
to PRODUCT A's official sales page. 

So now what you have is a prospect who has just received a free BONUS 
from you AND a clear path to the official sales page to buy the product. 

 

You have just collected an email, even without an affiliate link. 

 

It has been said that on average an email is worth around a dollar a month 
to you as a marketer. I know that this figure is very subjective though. It is 
largely based on how targeted your list is and more importantly how good 
you are at email marketing. 

 

It takes practice. 

 

The bottom line is this. You have the ability and the power to leverage any 
product in the world to help you collect emails. All you need to do is learn 
how to make a BONUS that creates an awesome impression and learn 
effective email marketing. 

 

Never let anything hold you back. Affiliate link or no affiliate link. In the 
words of the great Mike Doughty... 

 

"Move aside and let the man go through." 

 

That's all I got folks. Go get it! 

 

Kam (aka ZeroFatz) 

 

P.S. If this looks shady to you in any way, don't do it. You don't get it, you 
will probably mess it up and any list you build with it will be worthless. 
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11. Perception is a funny thing 

 

 
 
Kam Fatz 

October 5 

“Reject your sense of injury and the injury itself disappears.” 
― Marcus Aurelius, Meditations 

 

Perception is a funny thing. 

 

2 years ago I made this discovery that mere listings of ingredients, 
formulas, statistics, basic directions, facts and many other things were not 
copyrightable. They were in a class of content that I have affectionately 
dubbed, “The Non-Copyrightables.” 

 

This content is everywhere and it spans the length of the proverbial internet 
universe. Now I say I discovered it meaning I lifted the veil of ignorance that 
was over my eyes. 

 

“Who cares?” you might say. 

 

“That’s simple public domain content,” you might argue. 

 

Well the same people that say these things love to complain about not 
being able to make money online and write me nonsensical emails asking 
how to make 10,000 dollars per month 2 months into a business. 

 

They are also blind. 

 

Reject your sense of injury...and the injury itself disappears. 

 

https://www.facebook.com/zerofatzreturns?fref=nf
https://www.facebook.com/zerofatzreturns?fref=nf
https://www.facebook.com/groups/nichehacksprivate/permalink/692400480861322/
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A year and a half ago I did a video at Christmas time telling people that 
they could make money on Amazon by aggregating recipes from the 
internet and building thematic recipe books. Many people appreciated 
this...but some called me a thief, a plagiarist, a con-artist, and a lousy 
human being. 

 

Whatever the haters say, I changed lives by sharing this information. I'm 
not bragging I am just stating the facts. 

 

I want to talk for a minute now about the “Non-Copyrightables.” They didn’t 
fall into the public domain because they were never owned by anyone. This 
content was always free for the world to use as it saw fit. 

 

You cannot copyright a push-up, nor the basic directions on how to do a 
push up. This means that if I wanted to put together a simple ebook of 
exercises showing people how to build arm strength, I could go out onto the 
wild blue internet and find this information. I could then compile it into an 
ebook, write a simple introduction, write a simple conclusion and sell it. 

 

All in about an hour and a half. 

 

How many times to do you think you could do this in a week? 

 

How many micro niches could you exploit for profit? 

 

There are many. 

 

Now for the cold truth about Amazon.com. They don’t care too much about 
copyright laws like this http://www.copyright.gov/fls/fl122.html 

 

They care a lot more about quality control. So even though you might not 
be doing anything wrong with your aggregating, you will still have to adapt 
to survive on this platform. 

 

http://l.facebook.com/l.php?u=http%3A%2F%2FAmazon.com%2F&h=iAQH6MOigAQHPLOu3NoTXY3x9PGFRoDg6vYI2sKKK00YAsQ&enc=AZMYNwgh78g0cxUlt_foKCOpnhtYjj1BI-0yNJvj14Sns85pgzu52LYwdPr7GQ7zuIGWQLv4-05TyLg_8VEwVCgvNuZyr2mqLPT6mJUnHW_QLZQezE7SfsBHwhbhVGfOMZoIz6WGndBbXBvPmVHiz9TfCHQ45wDO8mFgprwH9gfs_w&s=1
http://l.facebook.com/l.php?u=http%3A%2F%2Fwww.copyright.gov%2Ffls%2Ffl122.html&h=cAQFC7FBfAQGP0NzdU0U-OGrisnwq1uOtc88mpQe70FT8Nw&enc=AZNAIEcn4jpab1kDeBUxt8_5XU56ZLYnJU9LQJHsAWQKuqandDuLpk_Z_95oaaqWHsTfAkn5xHwDthvd3rcTR7OFxX6cSwt6e_H6seD1Nr6_f9sxcxDdMRYjqUgfnNaGa8dLmM-TDsa2hyz9dWgkbiMB4-YY9PauxoWZO_0MIIEoTQ&s=1
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Do you know what I mean when I say survive? More on this later. 

 

I make no bones about who I am here to help right now. 

 

 

If you make over 50,000 dollars a year, I am not here for you. I don’t care 
about you. I don’t rack my brains at night finding ways to get you to take 
action and believe in yourself. If your making that much then you will be ok.  

 

Figure it out yourself. I'm not trying to be mean...I'm just being honest. 

 
It's the ones that are struggling to keep their lights on that I am here to 
help. 

 

You see, I was born in a broke town and I was raised by alcoholics. The 
truth is I should be working in a factory right now with a serious alcohol 
problem and on my third marriage...not typing this letter to you. 

 

But here I am just the same... 

 

”reject your sense of injury…” 

 

When I was a kid our hot water tank went out and it stayed out for 2 years. I 
remember heating my bath water on the stove and in the microwave. 

 

My wife says I am prejudice against the wealthy. I disagree. I am just not 
into helping people who are entitled. 

 

Where does all this end? 

 

I want to show you something about the “Non-Copyrightables.” Something 
easily scalable and simple to master. 
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I do it because I’d like to see you win. So let’s get into it then. 

 

A quick note: 

I am only scratching the surface of what you can do with non copyrightable 
content here. Understand that this is a sports car many people do not know 
exists let alone have an idea about how to drive it. Recipes are only the 
beginning. 

 

“How to make a living selling simple ebooks on Amazon that take about an 
hour to make” 

 

Before you Begin: Understand that this is a trickle in sales method and it is 
volume based. What does that mean? It means you need lots of these 
books to make a living. They will average between 0 to 5 units sold each 
per month with no marketing. 

 

Before you Begin: Understand that Amazon appreciates Non Copyrightable 
content only if you put a fresh spin on it (quality control). What does this 
mean for you? New names for your recipes, an interesting book title, a 
decent original introduction and conclusion for each book. 

 

Your goal? 

 

A book every 90 minutes. 

 

You can say 3 a week. You can say 5 a week. You can say 10 a week. It’s 
like anything else I have found in life...you will decide your fate and what 
you get out of this will probably be in direct correlation to what you put into 
it. 

 

You’ll do better if you set goals and treat it like a project you have the 
intention of walking away from. 

 



© 2015 Kam Jennings and epicconversions.com Page 46 
 

Step 1: Find a good microniche to work. I use google trends to do this. 
Figure out what weird little niches people are searching for and compare 
them to other things that you think are equal in popularity. 

 

Example? 

20 Green Smoothies for Your Blendtec 

 

That’s not a title, it’s a book premise. It’s way too lame for a title. 

 

Step 2: Aggregate around 20 recipes, all from different sites ( i say recipes 
to keep it simple, that is just one way to use this method). You only need 
the ingredients and the basic preparation directions. Not the name of the 
recipe and no forms of expression like “I made this one for my girlfriend last 
night.” 

 

The information you pull should look like this: 

 

1/2 a ripe avocado 
2 handfuls of spinach 
1 handful of kale 
½ cucumber 
200ml almond milk 
3 tbsp coconut oil 
50g soaked almonds 
25g soaked cashews 
1 tbsp sunflower seeds 
1 tbsp chia seeds 

 

Start by soaking your almonds and cashews for at least 20 minutes  
Start the blending with the avocado, liquids and cucumber 
Next add the oil and the leaves 
Finally add the soaked nuts, the seeds and blend at a high speed until 
smooth 

 

Do you notice that there is no form of expression in the directions? 
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Do you notice that there is no title for the recipe? 

 

Cool. 

Step 3. Turn those recipes you pulled into an ebook. You can do this in 
Microsoft word, Open Office writer, or you can hire someone else to do it 
from fiver. The fact of the matter is if you want to run a volume based 
business and you want to churn these out 1 per 90 minutes...you need a 
piece of software that speeds up your process...a lot. 

 

I use something called KD Publishing Pro. It works very well. Do what you 
want but have fun trying to churn out 500 ebooks in word. 

 

Here is the part where you take out any forms of expression in the 
preparations and the directions. 

 

Here is where you come up with a name for each recipe. 

 

I generally use a main ingredient and make it as weird and cool as 
possible. I imagine my recipes are rock bands. 

 

Example: The Blue Banana Bullet Train 

 

Step 3. You need a title for this book. I generally look at the 20 crazy 
names that I used for my recipes and pick the one I think is the coolest and 
do something like this: 

 

The Blue Banana Bullet Train and 19 more Energy Smoothies for Your 
Nutribullet 

 

Step 4: You need a cover for this book. For kindle it needs to be 1000 
pixels on the long side. Dude this doesn’t need to be hard. You are going to 
make alot of these books don’t hire it out...that's not going to work. 
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Go to a site like pixabay and find an image that is funny and that makes 
sense. If I am doing a hamburger recipe book I might look for a picture of a 
funny cow. Make sense? 

Just because you are doing a book about energy smoothies doesn’t mean 
that you need a stupid smoothie on the cover of your ebook. You are not 
going to market these books after the fact so you are going to use long 
term marketing tactics like the cover and the title to sell the book. Humor 
goes a long way. So does inspiration...but I like humor. 

 

Take the image, open up your favorite art thing and get the title on there. I 
like using power point because I am a big dumb animal and I hate Art 
programs. 

 

Then go to picmonkey.com and resize it to be 1000 pixels on the long side. 

Alright sweet man. 

 

 

Step 5: Ok man you got the ebook, you got the cover….lets upload this 
sucker. 

 

There are lots of videos that can walk you through the process. I 
recommend mine lol. 

 

You can use Google Keyword planner for your 7 keywords if you want or 
you can wing it. Do some damage. 

 

When you put this thing in categories...make sure you list it in two major 
categories. Don’t put it in two sub-categories of the same main category?  

 

Does that make sense? You are extending your reach by doing this. 

 

use a different pen name per micro niche. 

 

use a different publishing company name per micro niche. 

http://l.facebook.com/l.php?u=http%3A%2F%2Fpicmonkey.com%2F&h=aAQF1UDNlAQHTCJJqrYdTQfO-J7dEhEmw8HV7LHEk8VaLaQ&enc=AZMRufkgRjJ5TKkbJnvk84fwe91IWwbdbI78QZaYYqwqMUtn5lJmSAFEln3QVGaL-jlKvGQv9e4ixuqHdB7KD8waoWP4LeJQxjSkIlEJRkgBrbBf_cpQ0EBkzjd6lFucTy1oHZ-f-d7rJhiVarzJKwpycNZT96wTU0rE43L7vimpRg&s=1
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the publishing company names and the pen names will act as a way to 
cross promote the ebooks. 

 

As you produce more of these book in the same microniche make sure you 
promote them in the back of the books. 

 

Okay this thing will be in KDP Select because you have no reason not to 
and you will get your 70% royalty in other countries for doing it this way. 

 

BUt wait you say...how do I collect 70% royalty on a public domain or non 
copyrightable content filled ebook? 

 

Well that’s the beauty of it. If you put a bunch of non copyrightable content 
together into a thematic creation guess what you got? 

 

A form of expression. 

That’s right. All this content that you pulled from all over the place becomes 
a form of expression as a whole. A creative work that you personally put 
together. 

 

Does that make sense to you? 

 

The same reason why you cannot pull your recipes from the same source 
will allow you to claim 70% royalty on these books. 

 

Step 6: Do about 10 of these things in various microniches and see which 
ones might sell a few copies. The ones that sell will set the path for your 
future ebooks. In this way you increase your chances of sale. 

 

Marketing strategies on these ebooks? 

 

1. unique and funny interesting title 
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2. unique and funny interesting recipe names 
 

3. funny cover art 
 

4. cross categorization 
 

5. linked pen name  
 

6. linked publishing company 
 

7. cross promotion inside books 

 

 

That’s all I got. I just gave you the keys to a Ferrari. Where are you going to 
go? 

 

Kam (aka ZeroFatz) 
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12. $10,000 a month after just 1 month 

online? 
 

 

 
Kam Fatz updated his status. 

Sep 26, 2015 12:06am 

 

 

Is it Possible to make $10,000 a month after just 1 month online? 

 

Is it possible? Well I’m not going to say what everybody thinks I am going 
to say…which is NO EFFIN WAY!!!  

 

I’ll admit I might get there but let’s brain storm this for a minute. I like 
making money quicker rather than slower too. 

 

What has given me the most success making money online has been one 
thing, audience building. That takes longer than a month to do. At least it 
took me longer than a month to do. 

 

So that’s not exactly a 30 day to 10 grand kind of deal. 

 

What else? 

 

Well, the quickest way that I have found to make money online has been 
affiliate marketing. The problem with that is that you have to know how to 
sell to do affiliate marketing…especially when you don’t have a dedicated 
audience because now you have to sell to cold prospects. That is an art 
form and, honestly it takes longer than a month to learn it. 

 

 

https://www.facebook.com/zerofatzreturns?fref=nf
https://www.facebook.com/zerofatzreturns?fref=nf
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What else? 

 

 

We could do celebrity by association to boost ourselves up in a niche fairly 
quickly. You know…the whole thing where we get seen with and talking to 
people in our niche who are already very well established and known, and 
by doing so WE become somebody who clearly must be important also 
because we are talking to said celebrity authority. Then we could get said 
celebrity authority to promote for us and vouch for us to the market. 

 

The problem is…generally established people have no reason to do this for 
a new person coming in off the street unless they are coaching them. There 
is not much you can offer someone established when you are new so to 
make this whole thing happen in 30 days would be a feet in and of itself. 

 

Alright well that’s not going to work…DAMN…what else? 

 

Hmmm, you know I think that sometimes people set unrealistic 
expectations. It’s not their fault most times. I mean hey…the idea of making 
money with the internet is DAMN SEXY! Am I right? 

 

That’s by design. I mean sure…we all wanted to not have to go to work and 
be our own boss…BUT that other stuff? 

 

The beaches, the expensive hotels, the exotic sports cars, the $2,000 a 
head seminar’s that you can’t afford to go to and dream about speaking at? 

 

Come on man…that stuff was by design. Fantasies fed to eager and 
desperate entrepreneurs chomping at the bit for a taste of the…what?  

 

Good life? 

 

It is this fantasy that is fed to the “green” that puts questions like “Is it 
possible to make $10,000 a month after one month online?” in my inbox. 
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I don’t get mad at people for asking me that. I just let them down easy and 
talk to them about more realistic goal setting. After all it’s not their fault. The 
whole damn thing is sexy…a sexy beast. 

 

Right about now you might be thinking something like… 

 

Dammit Zero, stop raining on my parade! Let’s explore a couple more 
options here before we give up! I want the QUICK money! 

 

Alright, alright. 

 

Listen, You could possible make it happen if you came into the thing with 
money to burn. Like let’s say you had about 20,000 bucks to spend. Then 
you could create an offer and then push traffic at it with paid advertising all 
day long. As long as your ad spend is less than what you are making then 
you are great. 

 

Of course…that is pretty conceptual. The fact is you will have to become 
really good at some type of paid advertising. That takes time. Generally 
longer than a month. 

 

OR you could hire someone to do it for you. That could work. Also you 
might need to hire someone to do your sales copy, sales page, well let’s 
face it the whole damn website right? Set up the payment processor and all 
that jazz. 

 

Still, even after all those expenses you still could do 10,000 in that 
month…as long as you had the money to invest in creation and promotion. 

 

The problem is I know my audience pretty well, and when people come to 
me asking if it’s possible if they can make 10,000 bucks after being online 
for 1 month…they are not doing it because they have 20,000 bucks to blow 
to make that happen. They are doing it because they are broke and are 
looking for a quick way out. 
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I sigh at this. 

 

These are the people that I want to help. They are broke. They hate their 
jobs. They are hungry for change and they feel something missing in their 
lives. They are searching. They do not have a lot to invest upfront. Most of 
them do not know how to save or control their money yet. 

 

I want to help them. It will take longer than a month. Truth hurts. 

 

Let’s talk realistic expectations for a minute here. 

 

Forget the “10,000 dollars in your first month” dream for a minute. Let it go. 

 

Let’s set a goal. 

 

How about make enough a month to pay your rent or mortage within 6 
months? 

 

I propose in 6 months from now you should be making enough money 
online to pay your rent or mortgage every month. That is a good first goal 
and completely doable. 

 

There are a lot of ways to make money online but to make that 6 month 
goal happen you will have to dump all of them, just pick one and marry it 
like it’s your NEW SEXY BEAST! 

 

You guys know me…I could go on and on and on but forget it. Let me leave 
you with this one final thought… 

 

In 6 months we can take a walk on the not so paradise-like beach and drive 
our “I hope it makes it one more winter” cars. And we can flash grins at our 
doubting families and walk with a high confidence…because now we know 
how to do it. 
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We might not be rich yet but we know how to do it. 

 

And if you know how to do it…then you can do it again…you can do it 
better…you can do it smarter...you can transcend the fantasy. 

 

I’ll see you in 6 months. Where the grass is greener. 

That’s all I got for now folks. I’ll see you in the next one!Kam J (aka 
ZeroFatz) 
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 13. Five Problems That Will SPELL 

YOUR DOOM! 
 

 
Kam Fatz 

September 19 

 

5 Problems That Will SPELL YOUR DOOM! 

 
When it comes to problems and obstacles that people have trying to start 
an online business or make money online, people usually think in terms of 
“what are the worst,” or “what is the biggest.” It makes sense because we 
all want to be prepared for the things that are really going to pose a 
problem for us. We want to achieve our goals. We want to get to the top of 
the mountain right? 

 

To me, it’s like 5 things and no one of them is greater than the rest. They all 
have the potential to just doom you if you cannot overcome them. No…that 
is not strong enough. They all WILL doom you if you can’t overcome them. 

 

So that being said, what makes this deadly list of 5 troubles? 

 

1. Cowardice 
 

The first obstacle people will face when they start trying to make money 
online is an inability to commit to any one thing. They “half” commit. They 
“dip a toe.” Also they will not tell other people what they do for money. They 
will dance around it and treat it like a hobby. 

 

The fact is by not owning it to your friends and family…by not embracing 
what you do for money or what you are very soon going to be making 
money doing, you are subconsciously sending a message to your brain. 

https://www.facebook.com/zerofatzreturns?fref=nf
https://www.facebook.com/zerofatzreturns?fref=nf
https://www.facebook.com/groups/nichehacksprivate/permalink/687189378049099/
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That message says…this does not take precedence. This is not super 
important. Your hurting yourself. 

 

Actionable step on this? 

 

Pick your path and own it. Tell anyone who asks, regardless of if they are 
going to judge you or laugh at you. This is what I do. This is how I make my 
living. Think of it what you will. Will you get some smart asses that ask you 
how’s business when you aren’t doing good yet? Hell yeah. What do I 
suggest? Tell them. Not that good…but I’m just getting started. And flash 
them a grin. 

 

Many things can be solved with a confident walk and a smile. 

As soon as you own it to your friends and your family you will have no 
trouble owning it to yourself. It will re-define you. 

 

2. Laziness 

 

After you own what you are doing and you get on the path and you start 
walking then you start hitting little problems and obstacles that most people 
who do online AND offline businesses deal with. Things like not enough 
traffic, technical website issues, unresponsive email lists, lack of analytics 
understanding, so on and so forth. You are going to see these problems.  

 

They will happen. 
 

What happens many times is people start to feel a combination of things 
here. They start feeling a little bored with what they are doing because they 
have been in the trenches now and it’s not novel anymore. The momentum 
has shifted and the business doesn’t have that new car smell anymore. 
Also they are starting to feel like this whole thing is a little more work than 
they thought it was going to be. I mean “holy crap…I wanted to learn how 
to make money online because it was easy money! Isn’t it?” 
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They start to feel a little disenchanted with the whole process and now they 
start to get that wandering eye again. They start looking around for the next 
thing that might be a little easier…a little quicker…a little less EFFORT. Got 
to get that easy money right? 

 

Stop being lazy man. 

The people online who are making real money are making it because they 
worked hard and they worked very smart to get it. 

 

What’s the difference between this and a normal job? If I have to answer 
that question for you, then you don’t belong here. 

 

You need to solve those problems. Your momentum left? Good riddance. 
She will be back when you start rolling again. She will come and go like a 
girl that can’t make up her mind. When you have her, leverage her. When 
she leaves, ignore it and focus on solving the problems. Be the mechanic, 
not the “I hope this works” guy. 

 

Actionable Step here: 

 

Grinding through problems is the right of passage of every true 
entrepreneur. Accept that if it has worked for others then it will work for you 
too. You have to solve your own problems. When things get tedious and 
results seem very slow to come, ask yourself this question, “Am I being 
lazy here?” It is up to you to make your vision meet your reality. It is going 
to take work AND clever thinking to make that happen. 

 

 

3. Ignoring the gods of marketing 

 

The third obstacle that hits people generally once they have overcome the 
first two is a keen awareness that they are not getting enough traffic….or 
they are getting the wrong kind of traffic and their offers are not converting 
because of it. They become very self aware of their lack of marketing 
knowledge. 
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Have you ever seen a post like this in a facebook group: 

 

“Just finished up an amazing new product on list building, I just need 
someone to help me with the marketing. I am a product creator, not too 
good at marketing.” 

 

I have. 

 

And whenever I do, I know that this person probably doesn’t really know 
what they are doing yet. 

 

Listen, I don’t care what niche you are in and what kind of thing you are 
trying to do. Whether it’s create a Youtube channel or do ebooks about 
alien abduction, you need to learn some basic marketing. 

 

I’m not trying to shove a whole new giant puzzle in your face that you have 
to figure out here. I know marketing is vast and overwhelming. You just 
need to pick a small aspect of marketing and try to become a master of 
that. It could be forum marketing, facebook marketing, inbound marketing, 
pinterest, tumblr…you decide what you would like to become the master of 
BUT learn how to drive traffic in one way and learn it very very well. This 
will serve you so much better than posting a random “drive by” asking for 
marketing help because you are a “product creator.” 

 

Don’t ignore the gods of marketing. They are cruel and unkind. 

Actionable step on this one? 

 

Pick a single place or concept of marketing and learn to drive traffic 
masterfully from just one place. Become the expert of pulling traffic that is 
targeted from just one place. 

 

4. Not grasping the vastness 
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Another big problem that people often face is not going narrow enough with 
their niche…and look I say “people” INCLUDING MYSELF in that. I could 
literally include myself in the party of people who have run into every one of 
these problems. It’s cool man. It’s natural. We all have to deal with this 
stuff. 

 

There is an estimated 3.94 BILLION people on the internet as I write this 
article. It is hard to grasp numbers like a million and a billion. I mean when 
was the last time you had a million anything? Normal people don’t process 
numbers like that so it’s hard to wrap your head around them. 

 

As a result if I say something to you like, “I am going to make a website 
about low impact exercising for diabetics who are over 50.” You are 
probably going to think…man that is pretty specific. How are you going to 
keep coming up with content about that one thing AND are you sure there 
are enough people who care? 
 

Well I do. 

 

I need about 2,000 people who care about my website enough to buy 5 ten 
dollar products a year and I will be making 100,000 a year. 

 

There are 3.94 BILLION internet users. You think I cannot work really hard 
to find 2,000 people who care about my low impact exercise website for 
older diabetics? 

 

I can. 

 

And another thing…if I am specific enough…I dominate the space. There 
isn’t anyone else going that narrow so I own it by default. I move in claim 
the land as my own and ROLL. I essentially become the “low impact 
exercise for diabetics over 50” KING. And I like it. 

 

So yeah, it’s a major problem and we all deal with it. Grasping just how big 
the internet is and how just a very specific thing can pull in a lot of people 
who care about that specific thing. 
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So actionable step here? 

 

Niche Down your ass off. At least 3 times on this thing. Look around and 
see if anyone else has niched down quite that much. If you are finding 
people who are in your wheelhouse but not specifically designated JUST at 
what you are doing…I say it’s a good sign, especially if you have lots of 
content you can do. 

 
 

5. Marooned on an Island 

 

This last one is something that took me a while to get. It really did. You 
know I always like that show Giligan’s Island but let me tell you something, 
the idea that you can just do it all yourself and not network is a foolish one. 

 

If we are talking in terms of success, then we must talk in terms of speed 
and results right? 

 

Networking with people who are in the same wheelhouse as you is going to 
make you and your business stronger and you are going to achieve your 
goals faster. I cannot be any blunter about it. 

 

Our example, “low impact exercises for diabetics over 50?” If that is my 
niche, than you better believe I am reaching out to youtubers and blog 
owners who are doing low impact exercises, diabetic stuff, healthy living for 
people over 50, ect. I am going to try and connect with these people and I 
am not going to ask them for anything. 

 

I am going to try to help them. When you are reaching out to other people 
remember this…you are the one on an island and even though you need 
help…you can’t look like you need help. You can’t make it about “you being 
marooned on an island.” 
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Imagine if you never talked to your neighbor and then one day you needed 
to borrow his tools. “Hey what’s up neighbor? Yeah we have been 
neighbors and I know I don’t usually even talk to you but…could I borrow 
your tools?” 

 

It’s fine…and maybe you will get some people to help you…but 
honestly…your just coming across like a tool yourself. 

 

If you want to make friends…don’t start off by needing something. We all 
learned that in elementary school. Same thing here, the only difference is 
it’s the internet so people don’t really need to be polite when you’re 
asking…they will just ignore you. 

 

So actionable step here: 

 

Help people. Do a blog post featuring one of these people and their 
website. Give a shout out to them in video form. Reach out to them and tell 
them you respect the hell out of their work and let them know what you so. 
Ask if they need you do something for them. These are gestures of 
friendship. It will help a lot. 

 

Alright everybody, that’s my top five problems that WILL doom you if you 
can’t overcome them. 

 

Is that all the problems you are going to face? 

 

Hell no. 

 

Is success worth all this trouble anyway? 

 

Hell yes. 

 

Get busy man. 
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That’s all I got for now. I’ll see you in the next one! 

Kam 
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14. How to be a Super Hero! 

 
 
Kam Fatz 

September 17 

How to be a Super Hero! (or How to Get Lots of Views and Subscribers 
FAST on a Youtube Channel) 

 

One of the main things that people ask me about Youtube after the whole “ 
I don’t want to be on camera” thing is “How do I get people to watch my 
videos when there are thousands of YouTube channels talking about all 
this stuff already?” 

 

It’s a good question. Let’s go hypothetical scenario here: 

 

A girl wants to start a YouTube channel and she wants to talk about stuff 
she likes. Let’s call our girl Samantha. Samantha is into stuff like make up, 
her dog, and how to get rid of acne. So she starts making a video or two a 
week. 

 

So a couple weeks go by and Samantha’s Youtube videos are not getting 
any comments, they are not really getting many views, and she is getting 
NO subscribers. 

 

She get’s frustrated and thinks, “Man! This Youtube stuff is hard. I think 
there are too many people doing it already. Plus all the really popular 
people on here are kind of good looking…JUST FORGET IT! I’m done. 

 

ENTER: KAM!!!!! (lol because if you can’t make yourself the hero…what’s 
the point man?) 

 

Woah….slow down Samantha. 

 

https://www.facebook.com/zerofatzreturns?fref=nf
https://www.facebook.com/zerofatzreturns?fref=nf
https://www.facebook.com/groups/nichehacksprivate/permalink/686218408146196/
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We can fix this thing okay? Just relax. You’re not ugly and there aren’t too 
many Youtube channels already. There is plenty of room for you. 

Look you are doing a channel about these three things you like right? 
Dogs, Make up, and acne treatments. Listen why don’t we just stick to ONE 
of those things first. 

 

Samantha is going to now ask me…”Wait Kam how can I come up with 
videos about JUST ONE THING?” 

 

To which I reply…”don’t worry about that right now. Let’s just narrow this 
down. So what do you like doing videos about the most?” 

 

She says something like, “Well I really like talking about my dog, Max.” 

 

Perfect. So instead of doing a channel about these 3 things, let’s just focus 
on dogs…but we won’t stop there. Max is an Australian Shepherd right? 

 

To which she replies,”yeah, the best breed of dog there is!” 

 

Okay. Try this on for size. Why don’t you just do a YouTube channel about 
Australian Sheperds? Max could be a focal point for you. 
 

You could do videos about: 

Australian Shepherd Herding 
Australian Shepherd Barking 
Australian Shepherd Training 
The agility of Australian Shepherds 
How long do Australian Shepherds live? 
What’s the best kind of food for Australian Shepherds? 

 

We could go on and on and on trust me. You could easily do yutube videos 
for years about this one topic. 

 

Ok that’s enough Hypothetical. 
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Now normally when I suggest something like this to people their first thing 
is I don’t know if I can do enough videos about just that one thing. You can.  

You really can. 

 

So if I could impart on you just one piece of knowledge that WILL make you 
money and grow your Youtube channel very fast it is NICHE WAY DOWN.  

 

The second thing would be publish consistently. It’s super important. 

 

What this will do is very quickly position your channel as an authority on 
just one very specific topic. That is going to pull in a targeted audience fast 
and they are going to watch more than just one of your videos. 

 

Why are they going to watch more than one of your videos??? 

 

They do this because all your videos are about the same thing. It is not 
uncommon for people to email and say they have just spent a half a day 
watching my videos. I thank them and ask them how their doing and what’s 
been up. 

 

This works. 

 

I have done it not just once but twice and I am planning a third. 

 

You can do it all day and it will work for you too. 

 

What do you do with your extremely loyal and targeted audience??? 

 

Well now that is the question isn’t it. 

 

You guys are marketers aren’t you? 
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I just gave you an extremely targeted audience. It’s in your lap now…what 
are you waiting for? 

 

Go! 

 

Alright everybody, that’s all I got this time. I’ll see you in the next one! 

 

Kam (aka ZeroFatz) 
  



© 2015 Kam Jennings and epicconversions.com Page 68 
 

15. How I learned to give up on all 

"kinds of crap!" 
 

 
Kam Fatz 

September 16 

 

How I learned to give up on all "kinds of crap!" (or What is the best camera 
to get to make youtube videos?) 

 

One of the main questions that people ask me all the time is, “Hey Kam, 
what is the best, most economic camera to use if I want to get into doing 
Youtube?” They usually seem a little disappointed at my answer. 

 

I tell them, “The one you have already.” 

 

The truth is you don’t need to go buy another camera just to do Youtube 
videos. Use what you have and focus on the message in your video. To be 
honest you could actually do a Youtube channel without a camera at all. 

 

I am always seeing these youtubers that are doing these list videos like,  

“Top 10 crazy looking cats,” or “Top 15 scariest movies.”  

 

These guys just pull simple pictures from the internet and put together 
simple slide show presentations and narrate over them.  

 

Easy.  

 

They are absolutely crushing it. 

 

 

https://www.facebook.com/zerofatzreturns?fref=nf
https://www.facebook.com/zerofatzreturns?fref=nf
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Go see if you can find me one of those list type Youtube channels that is 
not doing well. 

 

I am serious, they are really killing it and they don’t even need to use a 
camera to do those videos. 

Don’t let a limiting belief like, “I need a better camera,” or “I don’t have 
money for a good camera,” or “I am afraid to be on camera,” stop you from 
taking advantage of this insane MONSTER of a social platform right now. 

 

Most people have this one hang up when they go to turn a new page in 
their life. It’s like this little voice in their brain that says…"OKAY I am going 
to start BLAH BLAH BLAH tomorrow…now I need to prepare by buying all 
kinds of CRAP!" 

 

Good job man…now you are the proud owner of all kinds of crap and you 
are no closer to reaching your goals then you were when you didn’t have all 
kinds of crap. 

 

99% of the people reading this article have everything they need to start a 
Youtube Channel right now. They don’t need to go buy anything. And if you 
think about it that’s a beautiful thing. 

 

Here you are with the ability to just create something in your mind and turn 
it into monthly income. You couldn’t have done that so easily 15 years ago. 
We are at a unique time in history where it happens to be very easy to 
make money on the internet right now. 

 

Take advantage of it and stop trying to find reasons why you can’t do stuff. 

 

Alright, that’s all I got for now. I’ll see you in the next one! 
 

Kam J (aka ZeroFatz) 
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16. Five ways that you can do a 

Youtube video without showing your 

face 

 

 
Kam Fatz 

September 12 

As it turns out the number one problem people had with creating Youtube 
channels and doing videos were that they did not want to be on camera! 
That’s right…they did not want to show their face. 

 

I totally understand that. 

 

I want to present to you 5 ways that you can do a Youtube video quickly 
and easily without even having to show your face OR even reveal your 
voice if you don’t want to. 

 

Let’s get into it! 

 

Method One: Hands with Voice 

 

When using the hands with voice method you basically only show your 
hands in the video and narrate over it. It’s simple, effective, easy, and best 
of all you never even have to show your face. This method is great 
because you can still present a sense of unique style with your voice and 
your hand gestures. 

 

 

Method Two: Hands with Music 

 

https://www.facebook.com/zerofatzreturns?fref=nf
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Okay this is just like the “hands with voice” method ONLY you cut out your 
voice and insert a nice peppy song that can really affect the feel of the 
video. Also you use simple title screens to explain the steps. It’s super easy 
and you can still be unique with hand gestures and stylish with music. 

 

 

 

 

Method Three: Hands Only White Board 

 

In “Hands Only White Board” method you basically point the camera at the 
whiteboard and make your points, tell your story on the white board with a 
Wipe Off Marker and narrate with voice. This method is great because 
people can watch the writing and drawing you do on the whiteboard while 
listening to you talk. It is very effective. Using a whiteboard has a perceived 
“training” feel to it. This raises the perceived value of your video. 

 

 

Method Four: Over the Shoulder 

 

In “over the shoulder” method, all you need to do is sit down at the table 
with a clean piece of paper and a sharpie marker. Basically as you tell your 
story or make your points, you write them down or draw them out on the 
clean sheet of paper. This method is very similar to the “hands only white 
board” method. This method can be very effective because it is unique and 
can act as a pattern interrupt. 

 

 

Method Five: Screen Capture with Voice 

 

With this method you are recording your computer screen. It can be a slide 
show presentation or anything else you want to present to your viewer. 
Basically you present the screen and narrate over it with your voice. This 
method is effective because it gives the perceived value of training and if 
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you add really actionable content you can really get great results with 
these. 

 

 

***BONUS METHOD*** Screen Capture with Music 

 

 

This is just like Screen Capture with Voice. The only difference here is you 
take out your voice and insert a catchy song that will keep the presentation 
moving along. This can be great for style and to add energy to a slide show 
presentation. 

 

 

Alright everyone, there are a lot more ways you can go about making 
Youtube videos without showing your face or being on camera but these 
are some of my favorites. Hope they help you all! 

 

 

That’s all I got for now, I’ll see you in the next one! 

 

Kam J (aka ZeroFatz) 
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17. How to get people to give a crap 

about what you say 

 

Kam Fatz 
September 10 

 

12 Actionable Points of Authority: 
How to get people to give a crap about what you say 
By ZeroFatz (aka Kam Jennings) 

 

“My celebrity status allows me an opportunity, allows me a pulpit to preach 
and reach out to the people. Not even always preaching but just leading, 
motivating them by being a leader.” –Mr.T 

When people ask me what I do on the internet I have to say that my answer 
has changed and evolved over the last few years. It’s easy to get it jumbled 
in the white noise of today’s online internet marketing space isn’t it? I’m not 
going to bore you with the “what has gone before” speech… 

Summation time. 

The truth of the matter is I am a student and a teacher of authority building. 
How to cultivate a celebrity status within a given space so that people give 
a crap about what you have to say. 

This is the truth. 

It is what I want to become a master of, what I teach and what I study. 

https://www.facebook.com/zerofatzreturns/posts/1656483081231747?fref=nf
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Not Youtube, not facebook, not blogs or membership sites…although they 
all play a part in this movie. The real “game behind the game” is how can 
you make yourself important enough to everyone else in your 
space…important enough to listen when you talk? 

 

 How do you achieve this perception of status? 

 

In my opinion THAT is at the heart of building an audience and the 
audience is the key to making sustainable money online. 

It is the key to success. 

 

Celebrity Building. 

 

I want to give you 12 actionable points now that will help you do just that. 
Use them wisely. One false move and you will destroy your credibility. With 
great power…you know the rest. 

 

12 Actionable Points of Authority 

We begin in forums… 
 

In a forum, you are judged by how old your account is, how many times you 
have posted and commented, and how many people have mentioned you 
or thanked you. 

Controllable action for achieving perceived authority? 

1. Posting. 

Posting is the one point of authority that you can control. If you want to 
build status and authority in a forum then answer questions, ask questions, 
and post every day. If you post regularly the other points of authority will 
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follow and you will generate more and more traffic back to your web 
properties. But the real benefit is you will generate more and more 
perceived authority. This authority will give you a voice. This voice will help 
you sell things. 

On to Youtube… 

On Youtube, you are judged by how many subscribers your channel has, 
how many views your videos are getting and how many people are 
commenting on your videos. Also you are judged by likes and dislikes, and 
to a lesser extent by how many videos you have on your channel. 

Controllable actions for achieving perceived authority? 

2. Publish consistently and frequently.  
3. Ask for subscribes in every video.  
4. Ask for likes in every video.  
5. Make a valid point in every single video (have a take). 

 

And then Facebook… 

 

On facebook you are judged by how many friends you have, how many 
people are engaging your profile page and how often you post. Owning a 
thriving group will also boost your status and authority immensely. 

 

Controllable actions for achieving perceived authority? 

6. “Friend request” every person you connect with in a positive way . 
7. Join 2 to 3 thriving facebook groups (1,000 plus members) and become 
a fixture in those communities. You don’t need to push them back to your 
profile page. If you are doing a good job at becoming a “fixture” they will 
find their way back there. 
8. Start a group and periodically invite all your friends (a group of people 
that should be growing regularly because you are “friend requesting” them). 
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And lastly Blogs… 

On a blog people are judged by how many comments they are receiving on 
their blog posts. The more comments that are received, the greater the 
perception that lots of people are frequenting your blog and you are an 
authority in the space. 
 

Controllable action for achieving perceived authority? 

 

9. Produce content that is actionable, interesting and leaves a space (i.e. 
open ended questions to your readers) at the end for your readers to fit in 
with comments. 
 

10. Ask for comments and engagement. 
11. Have a focus on the social platforms to filter pre-conditioned traffic back 
to your blog. 
12. Engage your email list when you publish blog content. Challenge them 
and question them. 

 

Alright, I could go on and on about this stuff but I will leave it at 12. Hope 
this one helps everybody! 

That’s all I got for now… 

I’ll see you guys in the next one! 

Kam (aka ZeroFatz) 
 

P.S. Let me end this with an open ended question for you guys, so you 
know I’m not kidding around lol 

What kinds of things represent authority and general “I’m a boss” vibe to 
you guys in other places people circulate (i.e. tumblr, pinterest, reddit, so 
on and so forth)? 
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18. Tips on Building a Strong Audience 

from NOTHING! 
 

 
Kam Fatz 

September 4 

Tips on Building a Strong Audience from NOTHING! AKA Locals Only 
Theory 

 

I read someone’s post the other day saying that they felt building a really 
solid sales funnel was much more important than building an audience. I 
cocked my head back in disbelief. 

 

Don’t make me laugh, man. 

 

The fact of the matter is there is nothing stronger than a dedicated targeted 
audience. I know this to be true. I have lived it. 

 

One of the best ways to grow a strong audience very quickly is by focusing 
on a very tight group of people. In essence, niche way down. Don’t try to be 
the authority on weight loss, be the authority on weight loss for 40 year old 
vegan diabetics. 

 

It might seem like that is pretty narrow…but you have to understand…the 
internet is a pretty big place and because you are so narrow…you tend to 
have little competition, and you quickly become the authority on this 
subject. 

 

This very tight audience…well you might say they are your locals. 

 

The first step is to find your USP. 

 

https://www.facebook.com/zerofatzreturns?fref=nf
https://www.facebook.com/zerofatzreturns?fref=nf
https://www.facebook.com/groups/nichehacksprivate/permalink/680337685400935/
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You need to find that unique selling proposition that pulls in that tight 
audience. Look at New Balance. They make athletic shoes right? 

 

Sure. But did you know that they are the last major athletic shoe company 
that still manufactures shoes in the U.S. A.? That is a USP. It’s an idea that 
they have latched onto, embraced, and capitalized on. 

 

They pulled in that audience of people that care about a very specific thing.  

 

The people that still want to support America and go for the “last man 
standing.” I know because I am one of them. 

 

They pulled me in. 

 

That’s the second thing, if you can find a way to amplify the USP with a 
“Stand” type scenario. 

 

New Balance not only created a USP with the whole “we are the only shoe 
company left that still makes shoes in America” thing, they also positioned 
themselves as sort of the “last man standing” or “last one “still fighting the 
good fight.”  

 

Essentially they villainized every other major athletic shoe company in the 
world to Americans by doing this…but they did it implicitly.  

 

They didn’t come right out and say anything negative about anyone. They 
took a stand for something though that separated them immensely. 

 

People do not get inspired by sales funnels, analytics, or facts. They get 
inspired by belief, they get inspired by and opinion and conviction. These 
are the ingredients of inspiration. 
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To have sustainability in business online you need to focus on building an 
audience. To build an audience you need to inspire people. Not 
everybody…just your locals. 

 

The third thing New Balance did with their USP, is target a very specific 
group of people and changed their perception of what New balance was all 
about. They altered potential customer perception. Now the customers 
were not just buying the shoes because they needed a pair of shoes. Now 
it was personal. 

 

 Now it mattered. 

 

New Balance changed customer perception. 

 

So to pull off Locals Only Theory you need to: 

 

1. Find a USP (unique selling proposition) 
2. Take a stand that not only separates you from your competition but also 
creates a sort of built in storyline that positions you as the hero. This could 
be as simple as having a definitive opinion on something and a reason why 
you feel this way. 
3. Make sure your USP and the “Stand” is strong enough to change 
customer perception of you and your brand. Strong enough to make it 
personal. 
4. When you publish cater only to your locals. Forget everyone else. This 
will qualify your audience and make it strong. 

 

 

Good luck everyone! That’s all I got for now, I’ll see you in the next one! 

Kam J (aka ZeroFatz) 
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flying monkeys! 

 

Kam Fatz 

September 3 

I need to get to bed before they release the flying monkeys! 
 
 

[I said this repeatedly over the course of 5 months lol] 
 
 
 
Kam Fatz 

August 31 

two words: don't flinch 

 
  

https://www.facebook.com/zerofatzreturns?fref=nf
https://www.facebook.com/groups/nichehacksprivate/permalink/680067355427968/
https://www.facebook.com/zerofatzreturns/posts/1653536154859773?fref=nf
https://www.facebook.com/zerofatzreturns/posts/1653536154859773
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19. rule #1 

 

 

 
Kam Fatz shared The Life and 
Times of ZeroFatz's post. 

 

 

 

 

 

 

 

rule #1: Sponsor yourself. Always sponsor 
yourself. This product can be released 
under that website. That product can be a 
direct release of this blog. Create synergy 
in your releases and assets by allowing 
them to work for each other. This has 
helped me. What about you? Do you 
agree? 

 

 

 
  

https://www.facebook.com/zerofatzreturns
https://www.facebook.com/The-Life-and-Times-of-ZeroFatz-695760953833909/
https://www.facebook.com/The-Life-and-Times-of-ZeroFatz-695760953833909/
https://www.facebook.com/permalink.php?story_fbid=840860349323968&id=695760953833909
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20. How to Turn a Simple eBook into 13 

products in one Day 

 

Kam Fatz updated his status. 

Aug 23, 2015 2:09pm 

 

 

How to Turn a Simple eBook into 13 products in one Day 

 

1. Get a PLR eBook on subject of your choice (dude I have faith in you to 

pick a niche don’t spend 10 years making this happen) 

 

2. create bullet points of each chapter and build a simple powerpoint 

presentation (I hope I don’t catch you in a facebook group asking people 

about the best power point theme man…lol just grab simple one and go) 

 

3. Save the presentation slides as a PDF file [PRODUCT 1 presentation 

slides] 

 

4. Record a video of you narrating your powerpoint presentation 

[PRODUCT 2 video training] 
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5. Okay now you name for your product so name it! (give yourself no more 

than 8 hours to make this happen, If my 9 year old can name a cat Elvis in 

5 minutes then you can handle this one, Chief!) 

 

6. Rip audio from video training and now you have the audio [PRODUCT 3 

audio training] 

 

7. Go to Fiverr and have your audio file transcribed [PRODUCT 4 New 

eBook based on video training] 

 

8. Record a simple “about the author” video where you talk about your love 

for “said niche” and how you came to the place in life where you took a 

PLR product and made it much better [PRODUCT 5 – Backstory (creates 

myth and legend)] 

 

9. Record an “over the shoulder” video of you sitting down at the table with 

a piece of paper and a sharpie marker. Now systematically go through the 

things that are in your book but do it by telling a story of somebody going 

through the scenario, like a case study. Use a mindmap style with circles 

and notes on the white paper as you tell this story. [PRODUCT 6 - over the 

shoulder story video (increases legend)] 

 

10. Scan the white piece of paper that you just did the video on and make it 

a PDF file [PRODUCT 7 -handwritten mindmap (increases legend)] 

 

11. Compile a simple list of 10 questions that you see people in forums and 

facebook groups commonly asking about in your niche, next shoot a video 



© 2015 Kam Jennings and epicconversions.com Page 84 
 

where you talk about these questions and answer them for people. 

[PRODUCT 8 - Q and A video (increases trust and goodwill)] 

 

12. Rip the Audio from your Q and A video [PRODUCT 9 – Q and A audio] 

 

13. Turn your compiled list of Q and A questions into a PDF file [PRODUCT 

10 – eBook of the Q and A questions] 

 

14. Take a related piece of content from your web property (blog, 

membership site, Youtube channel, whatever you have) and put it on the 

download page as well. Above this bonus make sure you write, “This 

Bonus brought to you on behalf of (your blog).” Make sure there is a link 

back to your property. Essentially, sponsor yourself. [PRODUCT 11 – 

Sponsored Bonus (to further build trust and to drive pre-conditioned traffic 

back to your other assets.) 

 

15. Don’t forget to include the original PLR eBook in your package. If you 

are feeling really saucy you can re-write it. If you’re not feeling saucy just 

leave it as it and create YET another piece of content where you show 

everyone how you took that simple PLR eBook and created a gigantic 

production. [so that’s either PRODUCT 12 or PRODUCT 12 and 13…you 

decide what works for you] 

 

We could go on and on. Product multiplying is an exercise in creativity. This 

is all in an effort to outlast the “buyer’s remorse window” and lower refund 

rates through multiple ways of consuming information as well as extra 

content that has a purpose of building more trust, bonding with our 

customers and creating legend around ourselves and our products. 

Everything that you include on your download page has a purpose. 
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Alright that’s all I got…I am sure you are all ready to take over the word 

now so don’t let me stand in your way. Rock and roll! 

 

Kam (aka ZeroFatz) 

 

P.S.  

I will put the video supplemental to this training in my BONUS for The 

Super Product by Alex Jeffreys! 
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21. How to Make Your First Thousand 

Bucks a Month in 393 words or less… 

(uncut version) 

 
 

Kam Fatz updated his status. 

Aug 16, 2015 1:27am 

 

How to Make Your First Thousand Bucks a Month in 393 
words or less… (uncut version) 
 
1. Write an eBook that teaches people how to make money on 
their own in some way. Don’t take 8 years. Just write the 
damn thing (2 weeks). Don’t release it. 
 
2. Get some hosting and build a simple wordpress website. 
 
3. Pick a theme. Just do it. Don’t ask a bunch of people like a 
pussy. 
 
4. Install Paid Membership Pro (free membership software) 
 
5. Every chapter in your book will now become a article post 
on your website 
 
6. Get an Amazon S3 account. Yeah it’s confusing. Get over 
it.  
 
7. Record a supplemental video for every chapter in your book 
and upload them to Amazon S3. Sounds too hard? Give me a 
break. I thought you said you were willing to work hard to get 
what you wanted? 
 
8. Embed corresponding videos with their articles 

 

https://www.facebook.com/zerofatzreturns
https://www.facebook.com/zerofatzreturns/posts/1648966101983445
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9. Protect every article post with Paid Membership Pro 
 
10. Charge a one-time fee of 10 bucks for access 
 
11. Start a Youtube channel 
 
 
 
12. Put out at least 2 videos a week that deal with the niche of 
your membership site. (don’t got time for that shit? Keep 
punching that clock bro.) 
 
13. Plug your membership site in every single video at the 
beginning and at the end…in the middle you have a strong 
opinion and actionable helpful content. 
 
14. Put a link to your membership site as the first thing in 
every single video description. 
 
15. Start planning 5 to 7 pieces of monthly content for your 
membership site. Plan a year’s worth. 
 
16. When you hit 100 members for your membership site 
switch it over to monthly re-occurring at 10 bucks a month. 
Grandfather in all existing members at their OTO rate. They 
are your core audience. 
 
17. Start releasing that monthly content you planned 
 
18. Don’t skim this list and move on to the next thing like an 
information junkie. Print it out. Hang it on your wall and plan 
domination. You’re not going to make shit by reading this 
article and asking me a million questions.  
 
 
I just gave you the map in 18 simple steps. You can figure 
everything else out on your own if you have what it takes. 
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GO! 
 
Kam J. (aka ZeroFatz) 
 
P.S. monetize your YouTube videos…don’t be a dumbass. 

 

 
 
 

 

  



© 2015 Kam Jennings and epicconversions.com Page 89 
 

Closing Thoughts 

 

Well, I think that's about it.  It's been a crazy 5 months putting together the 

Group Giants rapid fire audience building strategy.  Testing and tweeking, 

interacting all the while on facebook.  Sometimes it felt as though I was 

spending more time messing around on facebook than actually running my 

business.   

 

The thing was though, it was part of my business.  I needed to know that 

Group Giants worked. 

 

It was all worth it. 

 

I hope the "Pure Shares" that I have collected here for you can bring you 

inspiration, can make you take action, even be the spark that drives you to 

SUCCESS...or if nothing else...maybe they can bring a smile to your less 

than stellar day. 

 

This is Kam, some people call me ZeroFatz, and that's 

 

...all...I've...got! 

       

PEACE! 



© 2015 Kam Jennings and epicconversions.com Page 90 
 

Resource Page 

 

kamjenningspro@gmail.com - email me 

Affiliate Rising - rapid fire audience building on facebook 

EpicConversions.com - my blog 

Epic Conversions Private Mastermind Group – facebook group for 

customers of Kam Jennings and epicconversions.com 

ZeroFatzReturns - on youtube 

Kam Fatz - on facebook 

  

file:///C:/Users/Kam%20Jennings/Desktop/Epic%20Conversions/Courses/The%20Secret%20Life%20of%20Kam%20Fatz/Kamjenningspro@gmail.com
http://epicconversions.com/affiliaterising
http://epicconversions.com/
https://www.facebook.com/groups/epicconversions/
http://youtube.com/zerofatzreturns
https://www.facebook.com/zerofatzreturns
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Would you like to give 

The Secret Life of 

Kam Fatz 

away? 
 

You are welcome to use this report as a freebie to build your 

Email list or as a very solid piece of good will content to give your 

existing list for free. If you're an IM niche affiliate, feel free to offer 

“The Secret Life of Kam Fatz" as a bonus to people who buy 

through your link. Product Creators and Vendors, listen up! Again, 

this will make a great bonus offer! Use this report in place of any 

lame PLR you thought about using! Please do not edit it in any 

way. You get something of incredible value to help you build trust 

and authority... I get some good branding.  Customers get a great 

eBook. Triple win.  Here's the cover image on the next page, if 

you'd like to use it... 
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